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 Utilize voice, spatial positioning, body language, and 
visual aids to grab clients’ attention. 

 Recognize and develop new tools that can be 
employed to engage clients. 

 Customize communication during client interaction to 
achieve greatest efficacy. 

 

Objectives 

 Explore toolbox inventory 

 Shop for more tools 

 Decipher what tool you need at the right time 

Outline 

Photo credit:  http://4.bp.blogspot.com/-
n6A9U08AZu4/UQbfmPMsV_I/AAAAAAAAASY/WVbf0gqKOxg/s1600/toolbox.gif 

Your Toolbox 

Photo credit: http://raisingceokids.com/wp-content/uploads/2011/09/toolbox2.jpg 

 Your communication style and the words you use are 
both important. 

What You Say 

Photo credit: http://authorsandspeakersnetwork.files.wordpress.com/2011/09/wordchoice.jpg?w=300&h=225 
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 Clear vs. masked 

 Relates to intent of message 

 Direct vs. indirect 

 Typically relates to how targeted the message is 

 Passive vs. aggressive  

 Emotionally understated vs. emotionally honest 

 Friendly vs. assertive 

Communication Style 

 MI: a collaborative, person‐centered form of guiding 
to elicit and strengthen motivation for change 

 Express empathy.  

 Support self-efficacy. 

 Roll with resistance.  

 Develop discrepancy. 

Motivational Interviewing 

http://www.motivationalinterview.org/Documents/1%20A%20MI%20Definition%20Principles%20&%20Approach%20V4%20012911.pdf 

Photo credit: http://www.mollykellogg.com/images/mkelloggtrain.jpg 

 It’s about them. 

It’s Not About You 

Photo Credit: http://www.healthinsuranceproviders.com/choosing-the-right-health-insurance-plan/ 
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 Market your message 

 Hot words 
 Free 

 New 

 Last chance 

 Easy/simple/basic 

 Revolutionary 

 The truth about… 

 How to 

 … that everyone will love 

Word Choice 

http://www.evancarmichael.com/Marketing/4620/Top-7-AttentionGrabbing-Words-to-Help-You-Attract-Clients.html 

Photo credit: http://ps23bronx.org/graphics/new-icon.jpg Photo credit:  http://www.mangoorange.com/wp-content/uploads/2010/02/easy-button.jpg 

Photo credit:  http://veritra.com/sites/default/files/free.jpeg 

 

The Words They Choose 

 

The Words We Can Choose 
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 Why is breakfast so important? 

 What are the benefits of fiber? 

 How do snacks affect my blood sugar? 

 

 

Age Appropriate Words By the Numbers 

 

 Sensationalize 

 Quote 

 Give statistics 

 Pop quiz 

Bring on the Drama 

http://busyteacher.org/6047-15-tricks-get-your-class-attention-hold-it.html 
Photo credit: http://3.bp.blogspot.com/_KR5PkYmQSNk/S60h6EeLm6I/AAAAAAAABMs/n4Xo4D767V0/s1600/tabloid-61.jpg 

Photo credit: http://speakingofresearch.files.wordpress.com/2012/02/popquiz1.jpg 

In Action 

 Voice 

 Body language 

 Spatial positioning 

 Visual aids 

 

How You Say It 

Photo credit: http://img4-2.realsimple.timeinc.net/images/1011/model-body-language_300.jpg 

 Volume: to scream or to whisper? 

 Tone 

 Inflection 

 Speed 

Your Voice 
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Impersonations? 

 Human communication consists of  

 93% body language and paralinguistic cues 

 Only 7% of words themselves 

Body Language 

Borg, James. Body Language: 7 Easy Lessons to Master the Silent Language. FT Press, 2010, ISBN 978-0-13-700260-3 

 Movement can engage kinesthetic learners 

 Snaps or noise makers 

 Thumbs up/down 

 Example activities 

 Practice eating slower 

Space Stretch Break 

 
 Alphabet exercises: 

 Arm circles  
 Bird arms 
 Crazy knees 
 Darting front punches 
 Elephant trunk 
 Fantastic squats 
 Gigantic front kicks 
 Hippity side bends 
 Intense running in place 

 

 

 Jumping jacks 

 Knee lifts 

 Love those lunges 

 Michael’s moonwalk 

 

 How are you sitting? 

 Where are you sitting? 

 Utilize your environment 

 Posters on the wall 

 Visual aids 

 Look at handouts together 

Space 

Photo credit: http://www.allposters.com/-sp/Catch-a-Rainbow-Fruits-and-
Vegetables-Posters_i1355198_.htm 

 

Bag of Tricks 
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Need More Tools?  Some you can buy 

 Some you can make 

 Some you can borrow 

 Some you can learn 

Tool Shop 

 Produce for Better Health Foundation 

 www.pbhfoundation.org 

 MyPlate 

 www.myplate.gov 

 Nasco 

 www.enasco.com 

 Health Edco 

 www.healthedco.com 

Visual Aid Resources 

 Pictures 

 Challenge cards 

 Engaging posters 

Make Your Own! 

 What is a visual aid you need? 

 Could you create it yourself? 

 What would that look like? 

Brainstorm 

Photo credit: http://shirtoid.com/wp-content/uploads/2010/08/brainstorm.jpg 

 Ask your clients 

 Patient satisfaction surveys 

 Motivational interviewing  

 You said you’re at a 5; how could we get you to a 10? 

 What can I do to help you get to where you want to go? 

 I’d love to see you be successful. How do you see my role in 
your journey? 

 Test with teach back 

Still Need Ideas? 
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 Ask for feedback from students and those who 
shadow you 

 Work with those who cover for you 

Utilize Fresh Eyes and Ideas 

 Revise a handout 

 Develop an educational tool 

 Decorate a counseling room 

 Revamp a website 

 Design social media messages and strategies 

 

Utilizing Students & Interns 

 Best ways to hold attention 

 Be relevant 

 Teach at appropriate level of difficulty 

 Be clear 

 Be brief 

 Involve your audience 

 Establish routine, task, and time limit 

 Establish clear roles 

Adapt Your Message 

http://busyteacher.org/6047-15-tricks-get-your-class-attention-hold-it.html 

 Be simple 

 Be brief 

 Be fun 

Message Tips 

Photo credit: http://towyardbrewing.com/families-kids-welcome-deli-area-tow-yard-brewing/ 

 Find a partner 

 Identify your usual audience 

 Think of a typical message you share with clients daily 

 Develop a more concise version of your message 

Practice Makes Perfect 

 Role play 

 Games 

 

Shake It Up 

http://busyteacher.org/7372-teacher-tested-ways-keep-class-interesting.html 
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 Deviation 

 Alarm 

 Magic wand 

 Story 

 Secret 

 Be worthy of attention 

 Reverse attention 

New Tools 

http://www.niclucas.com/blog/lessons-in-influence-part-1/\ 

Photo credit: http://wordonfire.org/getmedia/dc824fe8-1abf-43d9-885d-b618249ea578/MBS921.aspx 

 Say something unexpected 

 Start where they are, not where you are 

 Keep it concrete 

 Keep it moving 

 Shift back and forth between ideas and examples 

 Get to the point 

 Arouse emotion 

More Ideas 

http://www.simswyeth.com/20070219-presentation-techniques-8-tools-for-getting-and-keeping-attention/ 

Where will this tool work best?  “The audience is 50 percent of the performance.” – 
1952 Academy Award Winner, actress Shirley Booth  

 
Audience 

 Group vs. One-on-One 

 Adjusting for various ages 

 Boredom vs. Disinterest 

 

Audience Characteristics 

 Match the tool to the situation 

 

Case Study 
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 Initial Diabetes Education 

 What visual aids would be helpful? 

 How would your message change in an inpatient setting 
vs. outpatient? 

 How would your message change for a 10 yo boy vs. a 42 
yo man? 

Case Study #1 

 Grocery Store Tour 

 How would your message change for people of higher 
vs. lower socioeconomic status? 

 How would you use the space of a grocery store to your 
advantage? 

Case Study 2 

 Middle School Health Class 

 What nutrition topics would be most interesting to this 
group? 

 How would you engage the audience? 

Case Study #3 

 Name a challenging situation you’ve dealt with 

 Identify 2 tools you could have used 

 Brainstorm ways to make those tools more readily 
available 

Your Case Study 

 “The voice of a person with intellectual conviction 
sparkles with change–changes of pitch, volume, and 
speed.  Your voice should be animatedly alpine.  And 
your body should be full of purpose.  From the 
patterned tips of your fingers, to the furrows in your 
forehead,  to the exquisite dance of your hands, you 
should say, with your words, voice, and body, that you 
are in love with the topic, and in love with the chance 
to engage the audience on it.” -Sims Wyeth 

Sims Wyeth is a speech coach in Montclair, NJ specializing in presentation skills and public speaking training in order to give accomplished people the knowledge and 
skill they need to become accomplished speakers. www.SimsWyeth.com 

 

Stretch Break 

 
 Alphabet exercises: 

 Nasty monster creeping 

 Outstanding ankle circles 

 Perky plies 

 Quirky hip shakes 

 Rise and shine 

 Sassy sprinkler 

 Toe touches 

 Ultimate kickboxing 

 Very fast clapping 

 

 

 Wave 

 Xylophone 

 Yoga pose 

 Zany twists 
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Questions? 

Angie Hasemann, MS, RDN, CSP 

ajh5j@virginia.edu 


